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LUXURY
THAT LASTS

Of the three pillars in the Ellen MacArthur 
Foundation’s 2017 report A new textiles economy: 

redesigning fashion’s future, a priority for the luxury 
industry if it is to make collective progress is that 
clothes should be “used more”. In practice, this 

means that products need to be kept at their highest 
value for the greatest amount of time, using, for 

example, repair services and business models such as 
re-commerce. We recognise the responsibility 

to design products with durability in mind, in terms 
of physical longevity and repairability, while making 

sure that a product has long-term relevance and 
desirability. To achieve this, we carry out numerous 

tests to guarantee quality and assure longevity. 
In addition, we are mindful of excess inventory – 

and technology is helping to predict more precisely 
production levels so that we keep unnecessary 

production to a minimum.
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A HOLISTIC 
APPROACH 

– REGENERATIVE  
SOURCING 

AND CLEAN 
PRODUCTION

merely to say that the industry is minimising 
its negative impact in the natural world: we must 

do better and act to restore and protect nature, which 
is why we are prioritising regenerative agriculture, 
committing to agricultural resilience and protecting 

the earth. Healthy soil is the starting point for the 
natural and renewable materials we use. These 

already account for more than 90 per cent of all those 
we source, particularly cotton but also leather, wool 
and cashmere, which all come from grazing land. 

2



18



19



20



21



22



23



24



25



26



27



28

CIRCULARITY AMBITION  Coming Full Circle

28

MAKING 
PRODUCTION 
PROCESSES 

MORE EFFICIENT 

To accelerate more rapidly towards a circular 

processes and use of resources will continue to 
be paramount. Kering’s Materials Innovation 

Lab is a central hub for all the brands to access a 
comprehensive library of materials that are recycled 
or made from non-hazardous and renewable inputs. 

To achieve a circular fashion model, we are 
addressing the entire system across our brands 

and pooling resources to reduce waste, eliminate 
single-use plastic and ensure best practice. We do not 

destroy product or surplus materials but make sure 
that they can be reused, recycled and repurposed. To 
better predict sales and minimise excess inventory, 
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